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ABSTRACT 

Although e-commerce is not new phenomenon, it is new in RA: Armenian online 

shops have started to operate actively since 2010. The actuality of this topic is 

conditioned by the economic development priorities of RA and by the advantages and 

opportunities provided by e-commerce. The latter increases consumer surplus through 

price reduction and increased product variety, rises labor productivity, expands the 

possibilities of education, solves specific social problems, creates new business 

opportunities, spurs international trade and fosters the reduction of greenhouse gasses' 

emmission, the growth of employment and GDP. E-commerce provides competitive 

advantage in international trade. Therefore, RA, as a country, which chose IT as a 

prevailing sector and has big challenge to increase its exports, must develop and 

implement long-run state policy of e-commerce development. Taking into account the 

latter necessity and the scarcity of scientifc research on this topic in RA, this research is 

actual. 

The purpose of the research is to reveal the problems of e-commerce development 

in RA and propose solutions for them. We formulated and solved the following problems 

in the dissertation to achieve that purpose: 
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 reveal the main trends and ecosystem problems of e-commerce development in 

RA, 

 suggest ways to 

increase that number, based on the necessary conditions of e-commerce acceptance, 

 research the main models of e-commerce acceptance by consumers and 

cultivate new theoretical model based on them, 

 collect data and test cultivated model using econometric methods, 

 reveal the factors affecting e-commerce acceptance by online consumers in RA, 

 substantiate the necessity of e-commerce statistical system's creation in RA and 

reveal the problems related to its creation, 

 make suggestions pertaining the directions of e-commerce development in RA 

in the context of international e-commerce. 

The main scientific novelties, which have both theoretical and practical importance, 

are as follows: 

- the creation of the model of e-commerce acceptance by online consumers and the 

formation of the system of factors affecting e-commerce acceptance by online 

consumers in RA by testing that model as a base for e-commerce development state 

policy and strategic development of online stores, 

-  the revelation of specifications of international and local stores  acceptance and 

initial and repeat -commerce using e-commerce 

acceptance model,  

- number in 

RA and the evaluation of that number based on the necessary conditions of e-commerce 

acceptance, 

- the application of ecosystem approach as a tool for systematic research of the 

mian problems of RA e-commerce sphere and the revelation of the main directions of 

RA e-commerce ecosystem's cluster development in the context of e-commerce 

development's global tendencies using that approach.  

 


